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UFPI ends 2012 with annual net earnings of $24 million
--Year bolstered by strong first half--

--11.5% increase in Q4 2012 net sales attributable to lumber prices--

GRAND RAPIDS, Mich., Wed., Feb. 13, 2013 - Universal Forest Products, Inc. (Nasdaq: UFPI) today announced 2012 results,
including fourth-quarter 2012 net sales of $470.8 million, up 11.5 percent over the same period last year. The Company reported
annual net sales of $2.1 billion for 2012, an increase of 12.8 percent over 2011.  For the fourth quarter, the Company saw a loss
of $1.9 million, or ($.10) per diluted share, compared to a loss of $1.7 million or ($.09) per diluted share for the fourth quarter of
2011.  For the year, net earnings were $23.9 million or $1.21 per diluted share, compared to net earnings of $4.5 million, or $0.23
per diluted share, for 2011.

"The first six months gave us a great start, but the back half of the year was more difficult. Our concerns that strong unit sales in
the first and second quarters would pull sales and profit from later in the year proved to be valid," said CEO Matthew J. Missad.
 "I'm proud of our team and our efforts and believe we have much to be encouraged by, but there's also much room for
improvement in 2013."

At the top of the Company's list of objectives are improving operating margins and growing top-line sales via new customers and
new products. The Company currently expects to add sales in each of its markets, and continues to pursue acquisitions and to
integrate those it added to its family of companies in 2012.  

"Thanks to the best employees in the business and to a strong balance sheet, we are able to pursue opportunities to grow our
business organically and via acquisition, and we have identified potential partners and acquisitions domestically and internationally
that we believe could enhance our sales and profitability," he added.

-more-

For the fourth quarter, unit sales were down two percent. Net sales increased due to the lumber market, which, after taking a dip
in the first quarter of 2012, shot up in the second quarter and remained high for the balance of the year. For the fourth quarter, the
lumber composite price was up 33 percent over the previous year; for the year, it was up 19 percent over 2011. Because the
Company prices many of its products to achieve a fixed profit per unit and lumber is priced as a pass-through cost, higher lumber
prices adversely affect margins as a percentage of sales.

By market, the Company posted the following 2012 gross sales results:

Retail building materials

Fourth quarter:                 $159.5 million, a decrease of 3.5 percent from the same period of 2011 

Year:                         $841.5 million, an increase of less than one percent over 2011 

The Company is cautiously optimistic about sales to this market. It continues to focus on growing business with both big box and
independent retail customers and on adding new products and improving its product mix to all customers. While retailers have
been seeing signs of recovery in the housing industry and in remodeling and home improvement activities, in January, the
consumer confidence index fell to its lowest level in more than a year as consumers faced a two-percent hike in payroll taxes and
grew concerned about unemployment and income.  

Industrial packaging/components



Fourth quarter:                $139.2 million, up 8.3 percent over the fourth quarter of 2011 

Year:                         $583.7 million, up 18.5 percent over 2011 

The Company is focused on adding customers, products and services to this market, and will be integrating wood and non-wood
components for packaging and other uses. Orders from existing customers slowed in the fourth quarter of 2012, many of whom
voiced concerns about the economy and the federal debt; however, the Company saw healthy orders of approximately $5 million
from new customers in the quarter. The Company remains optimistic about the opportunities this market presents. It intends to
take advantage of its acquired capacity in this market and expects to create new product offerings for its current and prospective
customers as well as to expand into new markets.

Manufactured housing

Fourth quarter:                 $81.3 million, up 20.9 percent over the same period of 2011 

Year:                         $314.1 million, up 28.4 percent over 2011 

Universal maintains a strong share of this market and continues to offer new product lines to customers through its distribution
business. The Company's unit sales to this market decreased by one percent in the fourth quarter.  According to industry reports,
fourth quarter year-over-year production of manufactured homes declined by 11.0 percent in 2012 from 2011.  Annual production
for 2012 was up 6.4 percent over 2011, due to strong demand early in the year for HUD-code homes related to orders from FEMA
and for temporary housing in some areas of the country related to shale oil and gas development. This market remains an
important part of Universal's balanced business model.  

-more-

Residential construction

Fourth quarter:                 $74.6 million, up 60.5 percent over the same period of 2011 

Year:                         $256.4 million, up 26.3 percent over 2011 

While much of the sales increase was attributable to lumber prices, the Company is seeing stronger homebuilding activity in parts
of the country in which it's doing business. Nationwide, actual starts for October to December 2012 were up 35.5 percent over the
same period of 2011.  The Company continues to execute its strategies of growing business both with single-family and
multifamily homebuilders, on providing framing services in some parts of the country, and on taking business that meets
profitability and other goals that will sustain strong, steady business growth.  

Commercial construction and concrete forming  

Fourth quarter:                 $22.1 million, up 4.6 percent over the same period of 2011 

Year:                         $90.4 million, up 15.3 percent over 2011 

Universal continues to see opportunities in this business, in which it manufactures and/or supplies forms and other materials for
concrete construction projects. This highly fragmented market allows Universal to leverage and capitalize on its engineering and
manufacturing capabilities and nationwide presence.

"We have great confidence in our people and our strategies, and remain optimistic about our ability to grow our business at a
healthy, sustained pace in the coming years," Missad said. "We currently believe housing starts and completions will reach 1.5
million annually by 2017 and will drive broader economic expansion. With that, and given our strong position in each of our
markets, we have set goals of achieving $3 billion in sales by 2017 and returning to operating margins at normal historical levels. I
am optimistic we'll achieve these goals and, once again, do what we say we're going to do."

CONFERENCE CALL
Universal Forest Products will conduct a conference call to discuss information included in this
news release and related matters at 8:30 a.m. ET on Thursday, February 14, 2013. The call will
be hosted by CEO Matthew J. Missad and CFO Michael Cole, and will be available for analysts
and institutional investors domestically at (800) 260-8140 and internationally at (617) 614-3672.
Use conference pass code 74064901. The conference call will be available simultaneously and
in its entirety to all interested investors and news media through a webcast at http://www.ufpi.com.
A replay of the call will be available through Friday, March 15, 2013, domestically at
(888) 286-8010 and internationally at (617) 801-6888. Use replay pass code 85519732.

-more-
UNIVERSAL FOREST PRODUCTS, INC.

Universal Forest Products, Inc. is a holding company that provides capital, management and administrative resources to
subsidiaries that design, manufacture and market wood and wood-alternative products for DIY/retail home centers and other
retailers, structural lumber products for the manufactured housing industry, engineered wood components for residential and

http://www.ufpi.com/


commercial construction, specialty wood packaging and components for various industries, and forming products for concrete
construction. The Company's consumer products subsidiary offers a large portfolio of outdoor living products, including wood

composite decking, decorative balusters, post caps and plastic lattice. Its lawn and garden group offers an array of products, such
as trellises and arches, to retailers nationwide. Universal's subsidiaries also provide framing services for the site-built construction

market. Founded in 1955, Universal Forest Products is headquartered in Grand Rapids, Mich., with operations throughout North
America. For more about Universal Forest Products, go to www.ufpi.com.

 

This press release contains forward-looking statements within the meaning of Section 21E of the Securities Exchange Act, as
amended, that are based on management's beliefs, assumptions, current expectations, estimates and projections about the
markets we serve, the economy and the Company itself. Words like "anticipates," "believes," "confident," "estimates," "expects,"
"forecasts," "likely," "plans," "projects," "should," variations of such words, and similar expressions identify such forward-looking
statements. These statements do not guarantee future performance and involve certain risks, uncertainties and assumptions that
are difficult to predict with regard to timing, extent, likelihood and degree of occurrence. The Company does not undertake to
update forward-looking statements to reflect facts, circumstances, events, or assumptions that occur after the date the forward-
looking statements are made. Actual results could differ materially from those included in such forward-looking statements.
Investors are cautioned that all forward-looking statements involve risks and uncertainty. Among the factors that could cause
actual results to differ materially from forward-looking statements are the following: fluctuations in the price of lumber; adverse or
unusual weather conditions; adverse economic conditions in the markets we serve; government regulations, particularly involving
environmental and safety regulations; and our ability to make successful business acquisitions. Certain of these risk factors as well
as other risk factors and additional information are included in the Company's reports on Form 10-K and 10-Q on file with the
Securities and Exchange Commission.
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